
  

 
 
 
 
 
 

 

 
 

 
 

 

 

Course Objective: to teach students how to design, implement, manage and evaluate a full fledged digital music 
marketing campaign, while understanding how its different elements interact together in order to reach the 
objectives set. Students exiting this class should be able to support an existing team of music marketing 
professionals effectively. They should also know where to turn to learn more, and keep learning, so as to always 
stay up to date. 
 
Bio: Pierre is a Harris Institute Honours Graduate (Artist Management), and the holder of an Honours Double 
Master’s Degree in International Marketing and Communications Strategy. His Master’s dissertation had for subject 
the links between corporate and artistic brands. Born in Paris, France, he has been involved professionally with the 
music industry since he was 19, and has acquired the major part of his experience working on community and artist 
management. Pierre is currently working for the Sub Management Group. 

 
 

Week Topic 

1 Introduction to digital marketing: how the product’s life cycle, funneling strategies and the 
artist brand concepts are used to increase revenues over time. 
The world of social medias; an overview of the major platforms, their specificities, audiences 
and uses for a digital marketer. 

2 Introduction to Social media algorithms, the Facebook and Instagram algorithms; how to 
understand them and take advantage of them, how to advertise with them. Introduction to 
Community Management. 
Community management; the bases of an effective fan curation process - The importance of 
a good Newsletter.  
Individual projects presentation. 

3 Building a digital communication campaign: The Preparation and Design Phase. 

4 Building a digital communication campaign: The Management Phase.  
Individual projects due 
Building a digital communication campaign: The Analysis and Results Presentation Phase. 

5 True synergies: linking Digital and Physical Marketing campaigns. 
How the best do it: analyzing examples of successful current digital marketing strategies. 

6 The latest evolutions of the discipline. Where to learn more (and keep learning) & how to 
convince an artist of the importance of social media use. 
Review class: last opportunity for course questions, and answers to student individual 
requests. 

 
Evaluation 
 

Attendance 10% 

Individual Project  30% 

Final Exam 60% 

Total 100% 

 

Duration: 6 weeks (double class) 

Course: Digital Marketing Theory 

Instructor: Pierre Joannard-Lardant 


