
 

 
 
 
 
 

 

 
 
 

 
 

 
Hands-on course where students work in small groups to develop marketing plans and examine case studies. 
It runs concurrently with Music Marketing II & III. 
 
 

Course outline is being revised. 
 
 
 

 

Duration: 12 weeks 

Course: Music Marketing 2 

Instructor: Dan Broome 


