
 

 
 
 
 
 

 

 
 
 

 
 

 

A continuation of Applied Marketing II with a focus on media and its relation to music. Students work in 
groups to develop marketing plans and prepare presentations. 

 

 

Course outline is being revised. 

 

 

 

 

 

 

Duration: 15 weeks 

Course: Music Marketing 3 

Instructor: Dan Broome 


